
67

Retail TherapyRetail Therapy

66

I
T was his father’s cologne that gave Joshua 
Lee Chun Yee the first whiff  of  what 
would soon be a lifelong love affair with 
fragrances and cosmetics. 

“When I was three, my father used to 
spray some of  his cologne on me before I left the 
house,” recounts Joshua who recently completed 
and excelled in the European Fragrance and 
Cosmetics Masters (EFCM). 

The International Federation of  Essential Oils 
and Aroma Trade (IFEAT) awarded Joshua the 
best student medal for the postgraduate category 
during its annual conference held in Lisbon, 
Portugal in October last year. 

The best student award is based on Joshua’s 
winning thesis, entitled ‘The Future of  Men’s Skin 
Care Market in the UK’, which was submitted by 
his lecturer at the University of  Plymouth in the 
United Kingdom (UK).  

Joshua says the growth of  men’s skin care 
products can be attributed to the influence of  
metrosexual males in society. 

“Men are getting more educated about their 
toiletries and how to take care of  their personal 
appearance,” he adds.  

Joshua believes that looking and smelling good 

is very important. 
Fresh graduates in particular, he reiterates, 

should learn how to project a good image. 
Josh was the only Malaysian to ever sign up 

for the EFCM. He explains that it all began upon 
completion of  his Chemistry degree at Universiti 
Putra Malaysia.  

“I worked as a chemist for a laboratory where 
my job dealt with the formulation of  hair shampoo 
and other toiletries  

“I was very interested in studying about 
fragrances and cosmetics. So, I wrote to the 
EduFrance office in KL and they gave me the 
websites of  several institutions that offered cosmetic 
programmes,” he explains.  

Eventually, Joshua enrolled for EFCM – a 
unique two-year postgraduate course, entirely 
delivered in English by the University of  Versailles-
Saint-Quentin-en-Yvelines (France) in partnership 
with the Institut Supérieur International du 
Parfum, de la Cosmétique et de l’Aromatique 
Alimentaire (ISIPCA) for the first year and by 
either the University of  Plymouth in the UK or the 
University of  Padova in Italy for the second year. 

Joshua says EFCM is open to scientific 
graduates in chemistry, biology or pharmacy 

worldwide who want to become specialists in the 
fragrance and cosmetic industry. 

“The beauty of  the programme is that it 
provides an inside knowledge of  the perfumery 
and cosmetic sector from a scientific point of  view 
as well as the strategic and managerial aspects of  
business and marketing in the same areas.” 

Upon his return to Malaysia, he worked as 
a market analyst for a fragrance and cosmetics 
company. 

“I worked as a fragrance evaluator and helped 
with the product concept of  some of  our clients,” 
he explains. 

Although not a trained perfumer, Joshua enjoys 
coming up with his own concoctions of  fragrances 
and essential oils. 

Joshua now works as a senior product executive 
with a direct selling company and now deals with 
skin care and cosmetic products.  

His long-term goals include developing, 
marketing and launching his very own range of  
products and eventually building his own fragrance 
consultancy company. 

His advice: “Anything is possible if  one remains 
focused and always takes the opportunities that 
present themselves in your life.” 
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Editor’s Update

In mid-Dec last year, Joshua Lee realised this 
dream and passion of creating a special perfume for 
Penang to share its rich heritage with the world.

He launched the world’s First Heritage City 
Fragrance, George Town by Josh Lee, in honour 
of the heritage city of George Town, where he was 
born and bred.

George Town by Josh Lee, a unisex EDT, captures 
the heritage of George Town in a bottle, perking the 
senses with the freshness of bergamot and green tea 
in acquatic tones of sea water.

It is followed by a spicy kick of cardamom and 
cinnamon which evolves to a crisp  and luminous 
floral heart of rose and hibiscus. The sharp notes of 
spices are then softened by a base of sandalwood, 
musk and patchouli.

George Town by Josh Lee, is a scent of water, 
warmth and nostalgia. For more details, visit www.
joshleefragrances.com


